Build momentum.

Ccmpanles Control Thelr . TSRy tot
‘Marketing Funnel - adulfbeverage.

Example Construction/Trades Marketing Funnel
(real annual data shown)

impressions of all ads cz— Potential cliente are researching long éef'oke
38,084 D - they ever reach out. Are they finding you?
website visitors

562

welb forms, calls, emails

Peferrale ctill matter — but they rarely control the

pace of growth anymore.

21
new projects

Your webgite chould build truct, explain your differences,

and ctart the convercation. Cuctomer cervice and calee

are key recpongibilitiec of modern citec.

ACTUAL
REVENUE

$4,057,135
revenue (all leads)

9

40x ROI



The 3 Paddle Marketing System

“Growth happens when you put more paddles in the water.
At Twin Creek, it's not just our 3 Paddle System that gets
results, but the fact that our whole team is in the boat and
ready to add momentum to your business. The combination is
so powerful, gaining back time for owners and directors,
while adding serious new revenue.”

James Shaw, CEO/Cofounder
twincreekmedia B

/

High priority items for
Conctruction & Trades
are highlighted!

QUICK WIN ADVERTISING CAMPAIGN

] Map

SEO Audit & Google Rankings
Polls & Surveys

Where do you want to be?

Brand Strategy

How do we get there?

Asset Planning

I

Website Optimization
Advertising Templates
Action Plan

M 8-16 WEEKS M
)
PADDLE 2
-—-m— MAKE
Branding

E-commerce Websites

Copywriting & Scripts

Music & Radio
Print Materials
Trade Show Materials

Integrations, AI & Automation

FULL CAMPAIGN

MONTHLY - ONGOING

X /'a PADDLE 3
£ MOVE

Pillar Content Creation

iy

PR & Media Releases

Digital Sales Materials
Direct Mail

Packaging Design
Swag & Gifts

National Advertising
Email Marketing
Traditional Advertising
Community & Events

Recruitment Support
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Common Funnel PrOblemS Grab come quick wing, then SPICINESS LEGEND
(and hOW tO ﬁX them) tackle the big momentum killers. \ - Easy

\. ; LA\ = Medium
W \_\_ = Harder but high impact
L "Your website looks outdated." "Refresh the homepage before rebuilding the entire site.”

\_ "Your ads feel inconsistent (or non-existent)." "Tie campaigns and content to real business goals.”

\_\_ '"Referrals have slowed down." "Add top-of-funnel visibility from multiple sources."
W\_ '"You don't know what marketing is working." "Install proper tracking before increasing spend.”
L "Your messaging sounds generic." "Clarify what makes your company different. Why hire youe"

WAL "One person does all the marketing right now." "Stop relying on a marketing unicorn. Put more paddles in the water."

WA\ "Our goodreputationisn’'t reflected properly online." "Align every customer touchpoint with your brand. Reviews too!”

WAL '"Growth depends too heavily on luck or timing." "Build a predictable funnel that creates momentum consistently."

Moct companies don't have juct one iscue. Funnel problems
tend to ctack together over time — which i¢ why random
tactics rarely colve the bigger problem.



Kelowna, BC
Canada

Let's talk!
www.twincreekmedia.com
sales@ftwincreekmedia.com

1-888-835-1677

twincreekmedia S

We're a good fit if you...

* Like the idea of gaining an instant marketing department

* Value loyalty (we don't work with your competitors)

* Don't want to pay commissions or markups on advertising costs

* Want a team that already gets results in your industry

Love working with experienced people who don’'t need babysitting

22 yeare in bucinece > 17-percon Canadian team

(ocal, national & ~ (oogle & Meta Certified

international experience

> Agency of the Year Winner

% % Kk Kk

“Twin Creek has exceeded our expectations and has increased
our online presence. We have already noticed increased inquiries
and revenue.”

—Steve Ivanitz, Owner, Metal Structure Concepts



	High priority items for Construction & Trades are highlighted!

